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Confirmatory Factor Analysis of The Behaviour of Buy Liquid Over the Hair in Phetchaburi Area

an o
alsw @519 uaz Yszwa nlsunesgy’

Sarocha Siritanawong1 and Prapon PremthongsukZ

UNAAED
y 2 .

aw < av A 2 a a s A
N1TYAIIU L‘I_I‘Lanﬁ’Jﬁ]fJLGIN‘llﬁN1m@]1ﬂﬂﬂyaﬁ3uﬂi$ﬁuﬂNﬂﬁ@]’éﬂﬂ"llﬂﬁ Kotler N?ﬁQﬂi&’ﬁ\iﬂLﬁ@
¥ 3 = = a 1% o =
’Jmi?&’ﬁf]ﬂﬁﬂi%ﬂf]ﬂl‘]ﬁguﬂqu@ﬂiillﬂﬁla’f]ﬂ“?if]ﬁ?ﬂuﬂaﬂuawuﬂlﬂﬂé}ﬂiiﬂﬂ Tudendamys 13 UAEATINTDU
Y J a A dy 3 =~ = Y a J 1Y ] A Y a
ﬂ’JnJﬁE]ﬂﬂﬁE]\igU@\iIlll,ﬂﬂ’ENﬂ‘lJi%ﬂE)‘]JWf]G]ﬂiiiJﬂﬁm@ﬂ“]fﬂu181!‘]JaﬂuﬁNNﬂJ@QQUﬁIﬂﬂﬂquﬁ’mﬂN o ﬁ‘]JﬁIﬂﬂGl{L!
v ' ' ' ¥
T damesys egaana 20407 $1wau 413 au nseiien 19 lun1339e Ao AR UDWNRITIERNLLVAUIBT
é a 1 A 9 1 Y 9 ci [ a A dy % d' a
AN 3 TIUAD 1) VOYAAIUYAAAVIIHAD VLU UTDUDY 2) magammqusﬂﬂiimmaaﬂmammmaﬂuﬁwn uag
a y ¥ = = A a 1 I
3) "’fl}’f]lluaWi]GlﬂiiiJﬂ']iLﬁ’f]ﬂ“?fﬂu']El'lLﬂaﬂuﬁwllﬁ11]VIE]H§]?(’JH“]J5$?(1]‘VINﬂ15§]@1ﬂ ﬂﬁ3Lﬂ§1$ﬁ’ﬂ?@yallﬂﬁﬂﬂﬂ!ﬂuﬁﬂﬁ
1 A a d Y Y aa 1 Y U A 1 A a 'd
dIU AD 1) amiwwmagaiﬂﬂ%ﬁmwaimm U T80 AURAY FIUVYUVUVIATIIU UL 2) NTUATIEH
4 y 2 4 o
ﬂ\i?{ﬂﬁgﬂﬂﬂl‘lﬁguﬂuﬂuﬂﬂﬁﬂﬁ !ﬁﬂﬂﬁ?%ﬁﬂﬂﬂ?1ﬂﬁﬂﬂﬂ%@ﬂﬂlﬂﬁIﬂJLﬂ’d‘Wi]GlﬂﬁﬁJﬂ1il§ﬂﬂ$ﬂﬁ1ﬂ1lﬂaﬂuﬁwuﬂlﬂﬁ

U3 Inanudeyaialszony Taold11sunsu Amos version.24

9
au A

Y I 1 4 a A g ?,’ A = Y a o o ~
waﬂmi}w“lmwu'nmﬂﬂszﬂmJwmﬂﬂﬁuﬂmaaﬂmammgﬂaﬂuﬁwmm@uﬂﬂﬂ“lummmwcvmi
o w 3 o s A o < {
Usznoudie 4 Ay Beadrduaiua1iimiineanlsznon Ao MUNAAN U (Product) AIUADIUN (Place) A1UT1A
VA 2 e o
(Price) HAZAIUMIAUATUNTAAA (Promotion) AUINUNNINY 0.99, 0.85, 0.55 1AL 0.43 9IUAIAU NITATIVEDU

Y v 9 a v J a A dy % a = Y a
ANUAPANRDIVEY TuAanuYoyaFelszdny Wy Tumanganssumsidendeiienlasudnuvesdus Inn
2
aeandeanuTeyaFalszinya lavlian y2=94.64, DF =49, P-value = 0.00, % =193, GFI=097,CFI=

0.98, RMR=0.02u0se RMSEA =0.04

o o W a

A X a KX 2 A a s 2 A A o
ALY WHANTIUNITLADNGD / ﬂ”lilﬁ@ﬂ%@u”lﬂ”llﬂaﬂuﬁﬂﬂ /m'ial,ﬂmmmﬂﬂ‘izﬂamﬂmﬂuﬂu

Abstract

This research is quantitative research based on the theory the marketing mix Philip Kotler. Objective to analyze
the study confirmed the buying behavior of liquid over the hair consumers in Phetchaburi province. The sample consisted
of 413 people under the jurisdiction of the Commission for consumer in Phetchaburi province ages 20-40 years. The
research instrument have 3 parts consisted 1) general personal data 2) general behavior of buying liquid over the hair
product and 3) questions set of opinion or consumer behavior of buying liquid over the hair product based on 4P theory.
Data analysis is divided into two parts: 1) Data were analysis by percent, mean and standard deviation of analysis. 2) The
model was validated by using second order confirmatory factor analysis Amos Version 24.

The research results indicated that the buying behavior of liquid over the hair of consumer in Phetchaburi province
consisted of four factors. Sort by evening the weight element is a side Product, Place, Price and Promotion marketing the

value of weight equal to 0.99, 0.85, 0.55 and 0.43 respectively. The validation of the model provided ¥ 2 94.64, DF -
2

49, P-value = 0.00, % =1.93,GFI1=097, CF1=098, RMR=0.02and RMSEA =0.04

Keywords: Buying behavior / liquid over the hair / Confirmatory factor analysis
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