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The Study of Awareness, Understanding and Behavior toward the television
rating signs of the 3rd and the 4th Year University Student in 2012.

Silpakorn University, Sanamchandra Palace Campus.
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ABSTRACT

The purpose of this study is to study the behavior of the 3rd and the 4th Year University
Students of Silpakorn University, Sanamchandra Palace Campus toward the television rating signs by
questioning 375 of the 3rd and the 4th Year students, Silpakorn University, Sanamchandra Palace
Campus with the statistical analysis including mean, standard deviation and the correlation
coefficient of Pearson. The results showed that awareness and understanding toward the television
rating signs were at the high level, and students’ behaviors toward the television rating signs were
also at the high level. Perception is related to the understanding of symbolic meanings which is
moderate positive relationship. The study found that students do not always follow the television
rating signs. Therefore, the television broadcaster should inform the effect of non-compliance with
the television rating signs and should find ways to make students aware of the importance of the
television rating signs.

AdRey: N353, Anudnla, weRngsy, dydnuainisdaseiv, unninetdedauing

Keywords: Awareness, Understanding Behavior, Rating signs, Silpakorn University
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